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Know workouts.
Know turnarounds.
No bankruptcy.

For business law professionals who build agreements
outside of bankruptcy, now there’s a new place to get
what you need. Westlaw Business Restructuring Center
has targeted content and functionality to help you spot
issues, perform business due diligence, find precedent
agreements, and draft the documents you need to
build a solid restructuring deal. Westlaw Business.
Now you know.

Go to westlawbusiness.com
or call 1-800-669-1154.

© 2008 West, a Thomson Reuters business L-342098/7-08
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SECOND LIFE? WHY NOT? MAY BEAT THE FIRST!
By Julie Melvin, Sonnenschein, Nath & Rosenthal LLP

jmelvin@sonnenschein.com

When [ was
approached to
write this article
about Second
Life, the timing
was good: work
was in a bit of

a slump, I had
been fighting a
bad virus and was
working through
some “issues”
with a cranky (though light of my life) four-year-old.
So, I thought, this life is in a rough patch, why not try

a “Second Life”? Second Life, for those of you who

do not know, is a “place” in which one can create an
alternate existence through participation in a website:
www.secondlife.com. Basically, Second Life is a ramped-
up social networking tool in which representations of
people can interact with one another in a representation
of another world. The Second Life 3D web world is

the creation of a company called Linden Lab that was
founded in 1999 by Philip Rosedale, the former Vice
President and CTO of RealNetworks.

At the outset, I must admit that, while I am not
technologically averse, I am a slow adapter and do not
like jumping on the bandwagon for “the next big thing”
the minute it hits the streets. For example, in the social
networking sphere, [ am not on Friendster, Facebook, or
MySpace although I have recently joined LinkedIn. And,
while I do not have an iPod, I did do significant research
and decided to purchase a competitor’s MP3 player--a
Creative Zen that I use heavily and have subsequently
stuffed with NPR podcasts. My belief is this: while
technology should be of interest to law librarians because
it provides us with many useful tools, it also generates
numerous time-wasting, flash-in-the-pan, resource-
intensive distractions that do not support the effort they
require.

For this Second Life assignment, | had delusions of
grandeur early on: I thought “now is the time to shed the
image of a fusty law librarian and become, at long last,

ALEXANDRIA, WARRIOR LIBRARIAN GODDESS!”
(I hope all you librarians out there caught the significance
of the name reference!) So, I was off to boldly go where
few librarians have gone before. But, as I have found
with many technology tools, things in Second Life are
more complicated than they initially appear.

One of the NPR podcasts I listen to, “NPR Story of

the Day,” had a report on companies using Second

Life to conduct interviews at a virtual job fair (“Virtual
Recruiting for Real World Jobs,” Morning Edition, August
22,2007). Listening to that story was the first time I had
heard of avatars, and I still did not really understand what
they were. While the participating company executives
and recruiters quoted in the story touted the usefulness of
Second Life as an interview tool, they eventually admitted
that final interviews were conducted in person because
they would not base employee selection on an avatar.
This story perfectly illustrates that technological tools

can be useful to a certain point (i.e., good first meeting
tool, save travel expenses, get a sense of a job applicant’s
creativity), but we should always remain aware of the
tool’s limitations (i.c., a self-created avatar may not be the
truest representation of a job applicant — does an avatar
called “Alexandria, Warrior Librarian Goddess” truly
represent the forty-somethingish, slightly grumpy law
librarian, wife and mother of aforementioned four-year-
old? Maybe — maybe not).

Let us back up and begin at the beginning — what is
Second Life? Second Life is a virtual computer world

or virtual reality in which visitors/occupants are called
“residents.” Residents of Second Life may create their
own lands and businesses; they can host large meetings or
conventions; play games; and trade a variety of services.
Second Life contains some simple modeling software to
allow creation of basic tools, clothes and activities online.
More complex activities require purchase or creation of
additional software. Apparently, something of a sub-
industry has built up around users selling each other
software that they have created on Second Life to achieve
more complex results with their avatars and virtual

continued on p. 25
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Second Life cont. from p. 24

existences. Second Life guarantees that the creators of
this unique software retain the copyright, but, of course,
they cannot guarantee the absence of virtual poachers.

Now, having learned a bit about Second Life, we are

ready to begin, right? Nope! To participate in Second
Life, residents create their own online persona, what

we now know is called an avatar--essentially a virtual

self. The avatar is the visual representation of the user

on the computer screen and is created to the user’s own
specifications. Avatars are essentially a moving humanoid
drawing you create any way you would like to appear.
You can be your own Picasso or Monet! The “virtual
you” may take on whatever appearance you choose.
Tutorials are available online to help you create a virtual
persona to your liking. The appearance of your avatar
may be changed by altering its component parts. Eyes,
skin, hair and body shape may all be altered; however,
you cannot remove body parts once your avatar is

created. Avatars communicate with each other by instant
messaging, e-mail or global chat for larger groups. Each
registration on Second Life only allows the user to create a
single avatar, so if you wish to have more than one virtual
presence, you must have multiple registrations.

Next issue is that of the economy; no, we cannot even
get away from the economy in the virtual world! To
conduct any business in the virtual world of Second

Life, the creators recommend that you purchase the aptly
named Linden Dollars — the Second Life unit of trade.
You can use this virtual money to buy jewelry, clothing,
houses, cars, etc. Of course, you understand you are
really just buying the “scrip” for these things right? Huh?
Also, when buying or using Linden Dollars you must

be very careful because, as the Second Life FAQs point
out: “Unscrupulous Residents can sometimes steal your
Linden Dollars by placing invisible prims over a scripted
vending object, or by interfering with the data being
passed between scripted objects.” Again, I say “huh”?
While researching this story, I learned from a February
9, 2008 NPR Weekend Edition story that Second Life
recently briefly shut down its banking system because of
funding issues between banks and has reopened it under
heavier regulation. Sound familiar?

Not only are there monetary considerations on Second
Life, but there are also considerations of land and how

land and business ownership impacts other residents.
For instance, there are rules that restrict the manner and
method of advertising to prevent commercial harassment
of one’s neighbors that on occasion had forced some
residents into paying a premium for unobstructed views.
Regular monthly fees apparently grant you a small plot
of land and some Linden Dollars each month. The more
land you require, the larger the fees. Additionally, for a
mere $1000 for setup, and $295 per month (U.S. dollars
that is), you can purchase a “Private Region” in Second
Life. Multiple “Private Regions” constitute a “Private
Estate” that allows for additional features and controls.
“Private Regions” may even be rented for special group
events.

At this point, if you have made it this far, you probably
get the clear idea that virtual worlds are a complex topic.
There are many articles and books available that go into
great detail about the workings of Second Life and other
virtual worlds. Many “First World” businesses, including
colleges and universities, scientific organizations, library
organizations and even religious groups, have found some
way to access Second Life, and other virtual worlds, for
business purposes. There are indications that many real-
world problems have also seeped into the hallowed halls
of the virtual. The frequently asked questions include
links about what to do if you, or a Second Life friend,

are entertaining thoughts of suicide. Legal battles over
land and intellectual property rights, disputes between
neighbors, theft, and even cases of child pornography
have all been documented. Second Life creations may
even be bequeathed to “First Life” loved ones.

The American Library Association Virtual Communities
and Libraries Membership Special Interest Group is
actually hosting its first SLymposium on virtual worlds on
the ALA Island in Second Life on Saturday, November 8.
The SLymposium will look at what a variety of libraries
are doing in virtual worlds, such as Second Life. What
better place to hold a virtual world seminar than in a
virtual world? Call me old-fashioned, but I enjoy face-
to-face “First Life” meetings with my colleagues; talking,
laughing, teaching each other new things, and exchanging
ideas and “war” stories. I guess, like it or not, all of

us “old dogs” are going to have to get used to having a
“Second Life ” and learn to craft creative and productive
ways to use these types of resources without wasting that
most valuable commodity: time.
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WORKING SMARTER WINTER 2009: DOING A SWOT ANALYSIS
(ORGANIZATIONAL OR PERSONAL)

By Maria Willmer, DePaul University College of Law Rinn Law Library

mwillmer@depaul.edu

Recently, on a walk home from work, I made a slight
misstep and sustained a broken left fibula (lower left leg).
On my way to the hospital, I learned my cab driver was
from Nepal (home of Mt. Everest) and somehow I have
been trying to turn this “dumb move off a small step” into
a Nepalese adventure linking me to Mount Everest. It
sure would make for a much more interesting story than
I stopped to tie my shoes. Normally, I’m a fairly inde-
pendent person and this misstep made me notice a very
obvious weakness: I couldn’t walk. In a work setting,
sometimes evaluating our own strengths and weaknesses
can be much less obvious. Whether due to something
personal or to something work-related, doing a SWOT
analysis, either organization-wide or on a personal level,
is a good way, I believe, to work smarter.

Businesses (and, as we know, many libraries are business-
es within a business, with their own budgets, staff, pa-
trons...etc.) often do what are called SWOT Analyses to
evaluate their organizations. SWOT stands for Strengths,
Weaknesses, Opportunities and Threats and is described
on Wikipedia: http://en.wikipedia.org/wiki/SWOT anal-
ysis. This type of analysis can help an organization take
stock of where they might need to be to remain competi-
tive compared to other businesses in their industry.

On a personal level, I think it is also helpful to look at

our strengths and weaknesses to make ourselves, not only
aware of where we are compared to others in our industry,
but also for the purposes of strengthening our positions in
the outside market. To that end, I think a personal SWOT
Analysis is a great idea. Recently, I found an interesting
article that deals with this type of personal analysis at:
http://www.mindtools.com/pages/article/mnewTMC 05 1.
htm.

Once we have noticed both strengths and weaknesses,

we can be quite motivated to learn more about how we
can improve our personal and professional selves. You
are a great people person, but lack serious tech skills, so
you take computer courses to enhance your ability in a
specific area. You are a great public or technical services
librarian, but lack public speaking skills, so you look into
a local Toastmasters Club. You are great with technology,
but maybe wish to communicate more effectively with
co-workers or with upper management, so you sign up for
the Dale Carnegie program.

The law library profession is strong and vital, both per-
sonally and professionally. However, being proactive by
doing a bit of organizational and personal reflection (like
an organizational or personal SWOT analysis), I believe,
is a great way not only to grow, but to work smarter.

CALL Directory — November Update

The November update of the 2008-2009 CALL Directory has been posted on
the CALL website at
http://www.aallnet.org/chapter/call/protected/Call_Direct Nov2008.pdf

All renewals and changes received after October 15th will be in the Febru-
ary 2009 update.
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The Morris L. Cohen Student Essay Competition

'The Legal History and Rare Books Section of the American Association of Law
Libraries, in cooperation with Gale Cengage Learning, announces the first annual
Morris L. Cohen Student Essay Competition.

'The essay competition is named in honor of Morris L. Cohen, Professor Emeritus
of Law at Yale Law School. Professor Cohen’s scholarly work is in the fields of
legal research, rare books, and historical bibliography.

'The purpose of the contest is to encourage scholarship in the areas of legal
history, rare law books, and legal archives, and to expose students to the American
Association of Law Libraries and law librarianship.

Eligibility Requirements

Currently enrolled students attending accredited Papers may be on any topic related to legal history,
graduate programs in library science, law, history, or rare law books, or legal archives. No paper, or portion
related subjects are eligible to enter the competition. of a paper, that has been published or accepted for
Students may be enrolled either full- or part-time. publication before April 15,2009 will be eligible
Membership in the American Association of Law for consideration. Papers and all supporting
Libraries is not required. documentation must be submitted by April 15, 2009.

'The winner will be announced by May 15.

Prize

'The winner will receive a $500.00 prize from Gale Cengage
Learning. In addition, the winner will receive up to $1000
to be applied towards expenses associated with attendance
at the Annual Meeting of the American Association of
Law Libraries. The 2009 Annual Meeting will be held July
25-28 in Washington, D.C. Attendance at the Annual

Meeting is encouraged, but not required.

Detailed procedures and an application form are available at the website of the Legal History and Rare Books
Section of the American Association of Law Libraries: http://www.aallnet.org/sis/lhrb/

Questions may be directed to Katherine Hedin, University of Minnesota Law Library: k-hedi@umn.edu OR
Jennie Meade, Jacob Burns Law Library, George Washington University: jmeade@law.gwu.edu

= ¢ American Association of Law Libraries - GALE

i L 4
ek sy ane D Nooke 1> CENGAGE Learning’
Special Interest Section
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TECHBUZZ
WEB 2.0 CHALLENGE AND BUSINESS CONNECTIONS
TO SOCIAL MEDIA
By Therese A. Clarke Arado, Northern Illinois University College of Law Library
tclarke@niu.edu

- This past summer, I partici-
pated in the AALL Comput-
s ing Services Special Interest
. £ Section (CS-SIS) Web 2.0
2 Challenge. The Web 2.0
Challenge exposed the partici-
pants to several “social technolo-
gies.” The Challenge covered blogs,
RSS feeds, wikis, social networking, Sec-
ond Life, Flickr and social bookmarking. While nu-
merous librarians already utilize many of these tools, the
Challenge was a means of exposing neophytes/Luddites
and seasoned users alike to the use of these tools within
librarianship. The Challenge allowed participants to learn
how and why other libraries and librarians are using these
tools, and the chance to use colleagues as a sounding
board for possible ideas for implementation in one’s home
institution. Overall, my participation in the Web 2.0 Chal-
lenge was a very positive experience. I tend towards the
neophyte/Luddite end of the spectrum and must admit at
times the material was a bit overwhelming. The complex-
ity of the materials was not overwhelming, but rather the
idea of implementing more tools into my daily work ac-
tivity. The interaction with other participants showed me
I was not alone in those thoughts. But, it also showed me
that I have many colleagues out there who regularly and
successfully use social media in their work. Thank you to
all of you who showed me these tools really can help.

After seeing the applications to library work, I looked into
the broader business applications of social media. Below
is a brief description of some of the ways businesses are
implementing it.

I have long been a user of RSS feeds, but I generally use
them for news materials. However, using these to keep up
with courts (e.g. Seventh Circuit’s RSS feed, http://www.
ca7.uscourts.gov/ca7 rss.htm) and other institutions, can
work well for current awareness on the job. The number
of companies also providing information to the public via
an RSS feed is increasing. For example, General Electric

has a newsfeed (http://www.ge.com/news/newsfeeds/in-
dex.html) where one can regularly be updated on the press
releases from the company. Intel has feeds for press re-
leases, investor information and more at http://www.intel.
com/intel/rss.htm?iid=ftr+rss. Likely, a search of other
companies will find similar features. This tool can be use-
ful when tracking a company and looking for activities in
which that company may be involved.

Blogs seem to be popping up everywhere on every topic.
While many are personal accounts of various topics, many
are now organized and written by professionals in vari-
ous fields. Additionally, many corporations have their
own blogs from which people can obtain information
(e.g., Hershey’s CandyBlog, http://www.typetive.com/
candyblog/category/hershey/), and Johnson & Johnson’s
blog at http://www.jnjbtw.com/. In addition to blogging,
many companies also micro-blog. As defined on Wiki-
pedia, “Micro-blogging is a form of blogging that allows
users to write brief text updates (usually 140 characters)
and publish them, either to be viewed by anyone or by a
restricted group which can be chosen by the user.” (http://
en.wikipedia.org/wiki/Micro-blogging). One of the most
popular micro-blogging tools is Twitter (http://twitter.
com/). Among the many companies and organizations
using Twitter are Intuit and Quickbooks, Kodak, and the
National Science Foundation. For an interesting look at
business uses for Twitter see Chris Brogan, 50 Ideas On
Using Twitter for Business (Aug. 20, 2008, http://www.
chrisbrogan.com/50-ideas-on-using-twitter-for-business/).

Social networking is a tool that I never considered us-

ing at work, until all the LinkedIn requests from former
students started arriving in my inbox. This is a great way
to keep up with people in a professional capacity. It is
not quite the Facebook and MySpace type of interaction,
but it is a useful way to stay in touch as people transition
through different phases in their lives. Facebook, howev-
er, has a significant corporate presence allowing its users

continued on p. 29
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TechBuzz cont. from p. 28

to “connect” with a company. For an interesting article on
corporate use of such sites see Bernaise Source, Putting a

Face on Corporate Networks: Corporate Facebook Pages
(Feb. 25, 2008, http://bernaisesource.blog.com/2775040/).

Sites allowing the gathering and posting of photos have
been available on the web for years. These sites, like
Flickr (www.flickr.com), can also be used by corporations
to share photos with customers and employees.

A final area that the Web 2.0 Challenge looked at was Sec-
ond Life. This is where my true Luddite comes out. I was
unable to load the appropriate software and participate in
this portion of the Challenge. A little bit of reading over
the last few days, though, has shown me that the corporate
presence in Second Life is significant. A basic web search
or news search on LexisNexis or Westlaw will reveal the
number and types of corporations connected to the Second
Life world.

Many companies are using more than one type of social
media to interact with customers and employees. For a
list of various companies and the types of social media
they are employing, see Being Peter Kim, A List of Social
Media Marketing Examples (Sept. 3, 2008, http://www.
beingpeterkim.com/2008/09/ive-been-thinki.html).

My Web 2.0 Challenge experience was good. Further
reflection on it leads me to see just how useful some of
these tools can be to us in our work. Wikis, blogs and
even photo sharing can be great PR tools. Social/Profes-
sional networking helps keep us connected to people of
whom we may otherwise lose track. Social media will
continue to evolve and new applications will appear. In
our efforts to continue connecting with patrons, clients
and other parties, we will continue to implement these
tools. I just keep telling myself that this all helps to keep
me young.

More information on the CS-SIS Web 2.0 Challenge can

be found at the websites listed below. Some of these sites

may require an AALL login and password.
http://cssis.org/cssis-web-20-challenge/
http://www.cssis.org/Web20Challenge/login/

http://www.aallnet.org/members/media_show.
asp?mnum=52

Discussion List Guidelines

The CALL Discussion Forum is provided for
general discussion for members of the Chicago
Association of Law Libraries. Only CALL
members may post to the list.

Appropriate topics for the list include:

¢ CALL committee news

*  CALL meeting and education event reminders

* notices of CALL membership changes

* requests for volunteers for CALL activities

¢ discussions of issues related to our jobs

*  hard to find ILL requests

* informal surveys

* news of interest to the Chicago law library
community

Please do not use the discussion list to promote or
market commercial products.

Forum Etiquette

DO add a descriptive subject line to all messages.
For example: ILL request, Free books for postage,
etc.

DO sign all messages. Please include your name,
affiliation, and contact information.

DO remember to unsubscribe from your old address
and re-subscribe from your new address whenever
your e-mail address changes.

DON’T use the list for longer items. Please use the
CALL website and CALL Bulletin for those. You
may e-mail out a brief announcement in which you
include the URL for a longer item.

Members may send attachments, but these must be
limited to text-type files (Word, PDFs, text files,
HTML) which are under 3 megabytes.

DON’T use the Discussion Forum for personal
opinions unrelated to CALL or the field of law
librarianship.

DO remember to contact the CALL Discussion
Forum administrators if you need any help.

CALL Discussion Forum Administrator:

Eugene Giudice is the CALL Discussion Forum
Administrator. You may send him a message at
eugenegiudice@sbcglobal.net.

Updated 9/19/2007
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Essential Information
Expert Analysis

800-372-1033

www.bna.com

1

BNA responds to your information needs
with a powerful, targeted new tool—

BNAConvergence

POWERED BY LLESIANT™

Every day, you can filter and extract news from all of your BNA
FirmWide Current Reports, plus over 20,000 additional sources—
including major U.S. and world newspapers, premium business
journals, magazines, global news bureaus, periodicals, influential
blogs, government agencies, and more!

With a few clicks of the mouse, create focused news alerts and
deliver them wherever you want, on whatever schedule you
choose—via e-mail, RSS feeds, or posted on your intranet.

Use the most powerful relevance-recognition software on the
market to create reports to deepen client relationships and develop
new business. You can also create targeted reports for your
colleagues and staff.

Get access to company dashboards with filtered, actionable
information about corporate entities of your choice.

Learn why BNAConvergence is the
most sophisticated tool on the market for:

Current Awareness * Client Development
Competitive Intelligence ¢ Business Development

Learn more about BNAConvergence™

CALL your BNA Representative to learn more about this exciting tool
or contact Customer Service at 800-372-1033, option 5

VISIT www.bna.com/convergence

Winter 2009
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The “CALL FOR PAPERS” HAS BEGUN!

Have you been thinking of writing an article of interest to law librarians?
The AALL/LexisNexis Call for Papers Committee has just the incentive to get started.
The Committee is soliciting articles in three categories:

Open Division: for active and retired AALL members and law librarians with five or more years of
professional experience;

New Members Division: for recent graduates and AALL members who have been in the profession for
less than five years;

Student Division: for students in library, information management or law school. Participants in this
division need not be members of AALL. To submit in this category, you must have been enrolled in
law school, or in a library school, information management, or an equivalent program, either in the Fall
2008 or Spring 2009 semester.

Articles in the Open and New Members Division must be submitted by March 2, 2009.
Articles in the Student Division must be submitted by April 15, 2009.

The winner in each division receives $750 generously donated by LexisNexis, plus the opportunity to
present the winning paper at a program at the 2009 AALL Annual Meeting in Washington, D.C. Winning
papers are also considered for publication in the Association’s prestigious Law Library Journal.

For more information, a list of previous winners, an application and instructions on how to submit your
article, visit the AALL Website at http://www.aallnet.org/about/award call for papers.asp.

If you have any questions, please contact a member of the AALL/LexisNexis Call for Papers Committee:
Chair, Jim Heller: heller@wm.edu, James Donovan: jdonovan@uga.edu,
or David Hollander: dholland@princeton.edu

Thank you to the CALL members who generously donated school supplies to the Chicago Public
Schools’ Homeless Education Program. At the September 18th CALL Business Meeting, we
collected 20 shopping bags full of pencils, folders, notebooks and notebook paper, glue bottles and
sticks, backpacks, crayons, calculators, scissors, and tissues, etc.

In addition, the staff at DLA Piper donated 29 boxes of crayons, 111 packages of pens, 168
packages of pencils, 25 rulers, 15 packages of glue, 15 pairs of scissors, 145 folders, 4 binders and
much, much more.

$50.00 in cash donations for the Chicago Public Schools’ Homeless Education Program was also
collected. In addition, we collected $100.00 for CASA of Cook County.

Thank you for your generosity!

CALL Community Service Committee

Janice Collins Gwen Gregory Kevin McClure Julie Pabarja
Stephanie Crawford Todd Ito Maribel Nash Susan Sloma
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CALL Committees cont. from p. 2 PUBLIC AFFAIRS: RELATIONS WITH
Co-Chairs: INFORMATION VENDORS:
NOMINATIONS: Heidi Kuehl 312-503-4725 Chair: Lorna Tang 773-702-9619
Chair: Mary Lu Linnane 312-362-6895 h-kuehl@law.northwestern.edu lyt2@uchicago.edu
miinnane@depaul.edu Todd Ito 773-702-9617 Ed Edmonds
Janice Col}m§ tito@uchicago.edu Eugene Giudice
lsiuﬁeng Cl}tlur(}lllcff Beverly Burmeister Barry Hgbert
I a Ai/m I?I en (1)1 1 Kevin McClure Frank Lima
© ounshe Lucy Moss Liaison: Christine Morong
Liaison: Sheri Lewis Valerie Weingart
Julia Wentz

PLACEMENT & RECRUITMENT:

Liaison: Deborah Rusin

Co-Chairs:
. Oflm Elase}/@15;12—984-5 222 PUBLIC RELATIONS:
john.klasey@dlapiper.com Co-Chairs:

Katie Leonard 312-601-8829

Pat Sayre McCoy 773-702-9620

katie.leonard@thomsonreuters.com psm1@uchicago.edu
Alice Loan Alina Kelly 312-269-5258
Sarah Morris akelly@ngelaw.com
Doris Nuding yieng ‘
Joan Ogden Carolyn Hosticka
Sean Rebstock Helen King-Desai

Doris Nuding

Liaison: Ruth Bridges

Liaison: Christine Morong

CALL Meeting Schedule 2008-2009

Business Meetings Executive Board Meetings

* Sept. 18, 2008 (Thurs.) e June 05, 2008 (Thurs.)
* Nov. 20, 2008 (Thurs.) * Aug. 05, 2008 (Tues.)
* Feb. 27,2009 (Fri.) *  Sept.09, 2008 (Tues.)
* May 21, 2009 (Thurs.) ¢ Oct. 07,2008 (Tues.)

* Nov. 04, 2008 (Tues.)
*  Dec. 09, 2008 (Tues.)
« Jan. 13, 2009 (Tues.)

» Feb. 10, 2009 (Tues.)
* Mar. 10, 2009 (Tues.)
* Apr. 14,2009 (Tues.)
*  May 12,2009 (Tues.)

Details will be posted as they become
available. Dates subject to
change.
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